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WHO IS SCHOOL OF ROCK? 

OUR EDUCATION FRANCHISE LETS YOU INDULGE YOUR PASSION 

FOR MUSIC WHILE IMPROVING KIDS’ LIVES 

As educators, we’re trailblazers with our performance-based model of music 
instruction. You may already be familiar with the movie that bears our name. 
Yes, we were the little startup that inspired that movie, but the real-life School of 
Rock is so much more. Today we’re a 200-unit global brand.  We have schools 
in 10 countries and continue to develop and open new schools across the 
world. 

The conventional method of music instruction is that you must master musical 
concepts before you move on to play songs that actually inspire you.  Our 
approach is different. You start by learning to play and perform the songs that 
inspire you, and through that process you will develop mastery of music theory 
with the added benefit of knowing how to play with others. 

Our unique approach to instruction and our love of rock music help young, 
aspiring musicians find themselves, hone their talents and build the confidence 
they need in their lives. School of Rock is a safe place for kids to learn, develop 
friendships with other kids who are into music and carve out a niche for 
themselves in a world where they might never have felt a sense of belonging 
before. 

Whether you’re a musician looking to build their first business venture or an 
experienced business executive looking to buy a franchise, we’ve built up an 
incredible support team to provide you with everything you need to build your 
business. 

“When a new franchise candidate signs up to become a franchisee, we provide 
them with a guaranteed weekly exchange and communication with their 
Franchise Business Consultant,” says Vice President of Franchise Operations 
Justin Nihiser. 

“On a weekly basis, they are going to touch base with their consultant on a 
number of things: marketing, staffing, construction, architectural drawings, 
business systems and music programming — everything.” 
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The support doesn’t end when the lease is signed on the new 

school site.

“The support teams we have in place include marketing, operations, music 
programming, IT — we have several folks that work at a help desk that are 
available to answer technical-related questions throughout the day,” Nihiser 
says. “Our response rates are excellent. Our franchise owners are going to 
receive a level of support on all aspects of their business that is, I would say, 
the best in the industry.” 

– VP Franchise Operations, Justin Nihiser 
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A PLACE FOR EVERYONE 

Plenty of kids out there grow up without a tribe to call their own. If they are not 
naturally extroverted and self-confident, if they don’t easily engage other kids 
or they’re not natural athletes, or they just haven’t honed in on their particular 
interests, fitting in can be hard. But over and over again at School of Rock, 
parents and teachers and the kids themselves tell us how our education 
franchise has given these lost kids a place to belong and how they’ve 
blossomed at school. 

For a kid who never fit into team sports or any of those other worlds, the 
implications are far-reaching. For a music-loving entrepreneur, the rewards go 
far beyond financial. 

What we’re focused on is the mission of School of Rock, which is inspiring kids 
to rock on stage and in life,” says Steve McFarland, a multi-unit owner and 
executive business coach in Indiana.  

“One mom came up to me and said, ‘I don’t think my daughter could have 
made it through another year of high school without School of Rock.’ She didn’t 
have any friends and she just wasn’t plugged in. There were tears in this 
woman’s eyes. Now her daughter is confident and she has friends and she is 
plugged in. She’s found her passion.”

WHO WE’RE LOOKING FOR 

IF YOU LOVE MUSIC AND YOU’RE LOOKING FOR THE BEST KIDS’ 

FRANCHISE IN THIS SEGMENT, SCHOOL OF ROCK MIGHT BE FOR YOU 

Retired from the road. Ready to cut back on touring. Looking for a way to stay 
involved in music while providing for the family. Passionate about music and 
experienced in business, but looking for Career 2.0. Our franchisees come 
from all sorts of backgrounds, but the trait that connects them and makes 
School of Rock one of the best kids’ franchises for the musically inclined is 
their love of music. Whether they play professionally, had a garage band in 
high school or just sing along to the radio on the way to work, music has 
always been a part of their lives. 
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The confidence, self-discipline and sense of belonging our students gain carry 
over into every other facet of their lives. They benefit from becoming part of 
something bigger than themselves — a benefit our School of Rock franchise 
owners experience as well, whether they’re musicians or not. 
“Anyone who has a passion for something will be great at what they’re trying to 
do. I would suggest an owner just have a passion for music,” says Ryan Schiff, 
General Manager of our schools in West Los Angeles and Venice Beach and 
frontman for the alt rock group Lou Pine. 
“You don’t necessarily have to be able to perform and play music, but having a 
real passion for rock and roll, and music, and kids, and being able to teach kids 
how to play music is the most important thing.” 

We were named the No. 1 Child Enrichment Program by Entrepreneur 
magazine in 2017, and our students get to perform live at prestigious music 
festivals like Lollapalooza and well-known venues such as the Rock & Roll Hall 
of Fame. We also have a policy of only hiring professional musicians as 
instructors at each of our schools. When you take a closer look at our business 
model, you’ll see why that makes so much sense.

WE LOVE MUSICIANS… BUT YOU DON’T HAVE 

TO BE A ONE 

We create jobs for other working musicians, as each school typically employs 
about 20 part-time teachers who have to be professional musicians as well. 
While it’s true there are different labor pools in Peoria than in, say, Chicago or 
New York, we find that there are always people out there. And being able to 
hire professional musicians helps boost overall franchisee satisfaction. 

Musicians are the sort of people who would play just for the sheer joy of it, 
which is why so many pros still need day jobs. With musicians running our 
schools and teaching our students, School of Rock has earned its reputation 
as the premier music education school. Our students not only learn to play an 
instrument, they learn how to work within a group as they form bands with their 
peers, how to prepare for a live show, how to handle the unexpected during 
those performances and what it’s like to go on tour. 
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School of Rock is a great brand because it’s authentic,” says Matt Sandoski, a 
franchisee in Montclair, NJ, a musician since the age of 5 and a live sound 
engineer who still goes out on tour. “Live music today is overproduced. That’s 
why all these kids have a college band no one’s ever heard of. Classic rock 
wasn’t overproduced. We have new music as well that isn’t overdone, but it’s 
nothing you hear on the radio anymore. Most of the music you hear, it isn’t 
real. It’s all manufactured. Kids get that. Kids want an authentic experience. 
That’s why they love School of Rock. 

Musicians provide that authentic experience. That’s why we love them, and 
why School of Rock is a top choice for musicians in return. 

Bea Escobar comes from a musical family. Her father, brothers, sons and a 
nephew are all involved in singing and playing, but Escobar somehow grew up 
immersed in music without ever really participating. When she heard about the 
chance to become one of our School of Rock franchisees, she jumped at it. 

“Music is definitely a passion,” says Escobar, who owns the School of Rock in 
Fayetteville, AR. “It makes me happy. It boosts my endorphins. I get everything 
done through music and always have.” 

After a successful career in the consumer packaged goods industry, Escobar 
learned about School of Rock from a friend whose child was enrolled. The idea 
immediately clicked, and despite her lack of knowledge about rock music — 
she grew up in El Salvador and was exposed to a lot of Latin music — she 
knew it would be a good fit. 
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WHAT ARE MY STARTUP COSTS? 

If you’ve been dreaming about how to start a music school, one of the first 
things you want to know is how much your initial investment will run. School of 
Rock costs for your initial investment for a single location range from $136,850 
to $339,100. 

The chart on the following page from Item 7 of our latest Franchise Disclosure 
Document (FDD) shows how the initial investment is spent. For a closer look at 
our financial picture, and to start a no-obligation conversation about the School 
of Rock franchise opportunity, call (877) 566-6184. 

HERE’S A BREAKDOWN OF COSTS WHEN STARTING YOUR OWN 

SCHOOL OF ROCK 
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YOUR ESTIMATED INITIAL INVESTMENT  

ITEM 7  

All item 7 notes can be found in our latest FDD
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OUR PROVEN SYSTEMS, TRAILBLAZING EDUCATIONAL APPROACH 

AND FRANCHISEE-FOCUSED CULTURE ALL PLAY A PART IN SCHOOL 

OF ROCK FRANCHISE EARNINGS 

HOW MUCH CAN I MAKE? 

Passion for music and music education is crucial in our business, but it’s also 
important to understand the financial ins and outs of our business model, 
including average School of Rock franchise earnings. 

We can’t predict how much you’ll earn as a franchisee, but we can show you 
just how much franchisees have earned in years past. Qualified franchise 
candidates will receive a copy of our Franchise Disclosure Document (FDD), 
which includes earnings reported by franchise owners, as well as more detailed 
information about startup costs and what you get for your initial investment. 

At School of Rock, music lessons are our sole reason for being, and our 
business model is based on turning that passion into profit. We pour everything 
we do into helping children and teenagers find themselves through the rock 
music genre. Our trailblazing educational approach of performance-based 
lessons helps inspire and motivate our young students, instilling them with 
confidence and arming them with the tools they need to navigate life.  

The charts on the following page/s from Item 19 of our latest Franchise 
Disclosure Document (FDD) gives an example of franchisee performance.  
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FINANCIAL PERFORMANCE REPRESENTATIONS  

ITEM 19 

Table 1  
Annual Gross Sales and Average Student Enrollment  

The table below provides the average student enrollment at each of the 
Designated Schools as of January 1, 2016 and December 31, 2016. We also 
provide the average percentage increase in enrollment during that time period.  

The number of Company-owned Designated Schools that attained or 
exceeded the average annual Gross Sales figure for 2016 was 4 (27%). The 
number of Company-owned Designated Schools that attained or exceeded the 
average student enrollment figure as of January 1, 2016 was 6 (40%) and as of 
December 31, 2016, 5 (33%). The number of Company-owned Designated 
Schools that attained or exceeded the average percentage increase in total 
enrollment in 2016 was 7 (47%) (6 of the Company-owned Designated Schools 
had a decrease in total enrollment in 2016).  

The number of franchised Designated Schools that attained or exceeded the 
average annual Gross Sales figure for 2016 was 57 (40%). The number of 
franchised Designated Schools that attained or exceeded the average student 
enrollment figure as of January 1, 2016 was 67 (47%) and as of December 31, 
2016 was 59 (41%). The number of franchised Designated Schools that 
attained or exceeded the average percentage increase in total enrollment in 
2016 was 60 (42%). (33 of the franchised Designated Schools had a decrease 
in total enrollment in 2016).  
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Table 2  
Gross Sales of Schools In Operation For All 12 Months of 2016 By Sales 
Range - Systemwide - Schools  

The table below provides Gross Sales range for the Designated Schools from 
January 1, 2016 to  

December 31, 2016. This table only presents schools that were open the full 
year of 2016.  

Table 3 (Following page) 
Average Gross Sales and Net Operating Income as a % of Average 

Gross Sales of Company-owned Schools in Operation for All 12 Months of 
2016  

The table below (on the following page) provides financial information from 
January 1, 2016 to December 31, 2016 for the 15 Company-owned Schools 
operating that were operating throughout 2016. This table does not include 
the company school that was not in the company school operations for all of 
2016. 
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Average Gross Sales - $513,260 (4 Company-owned Schools, or 26.7%, were 
at or above this figure)  

Median Gross Sales - $412,952 (7 Company-owned Schools, or 46.7%, were at 
or above this figure)  

All item 19 notes can be found in our latest FDD
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NEXT STEPS 

PRE-QUALIFICATION/REQUEST INFORMATION 
If you completed a form on our website, you’ll soon receive a call 
from one of our Franchise Development Team members. To 
speed up the process call (877) 566-6184  

INITIAL CANDIDATE INTERVIEW 
You’ll discuss your qualifications with our Franchise Development 
Director 

FRANCHISE DISCLOSURE DOCUMENT (FDD) REVIEW 
Submit your application and qualifying financial documents, and 
we’ll send our latest FDD. Shortly thereafter, we’ll review the FDD 
with you and answer any questions you may have 

PROGRAM REVIEW/DUE DILIGENCE 
You will further explore details of opening a School of Rock, including: 
- Applying for financing 
- Executive interviews 
- Franchisee outreach and site visits 
- Reviewing your funding options 
- Writing your business plan 
- Exploring real estate options in your market 

DISCOVERY DAY 
Attend our Opening Act [Discovery Day], visit local schools, meet 
one-on-one with our Leadership Team 

FINAL APPROVAL/EXECUTION OF FRANCHISE AGREEMENT 
If leadership extends an offer, you’ll sign a Franchise Agreement 
and pay your franchise fee 

BUILD, TRAIN, OPEN 
Open your School of Rock 
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